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ditorial
omen  and  entrepreneurship  from  a competence
erspective. A qualitative  reviewujeres  y  capacidad  empresarial  desde  una  perspectiva
ompetencial.  Una  revisión  cualitativa
behalf of Fundacio´n Universitaria Konrad Lorenz. This is an
open access article under the CC BY-NC-ND license (http://his issue is special because it is dedicated to entrepreneur-
hip. Not just entrepreneurship in general, but entrepreneur-
hip with a gender perspective. In doing so, we came across
he work of a team of researchers from the Universities of Mur-
ia and Bradford (in Sociology and Organisation areas), who
ave been conducting a study on this matter. This research has
een ﬁnanced by State Program of Research, Development and
nnovation Facing the Challenges of the Society of the Ministry
f Economy and Competitiveness of Spain.
The aim of the research is to determine the skills
hat promote and/or, on the contrary, limits women’s
ntrepreneurship. Along that line, the authors want to draw
 map  to guide actions to promote innovative, enduring,
ntrepreneurial activities that contribute to the promotion
f entrepreneurship formulas with high synergistic capacity,
ike cooperative entrepreneurship. To do so, the researchers
tarted from a qualitative approach, using two techniques:
nterview and Nominal Group Technique (NGT). A total of 10
n-depth interviews were held with entrepreneurs (ﬁve men
nd ﬁve women) designated, for the purposes of the study
ccording, sex, age, activity sector, company size and environ-
ent criteria, being transcribed and analysed using ATLAS. Ti,
nd developed on two levels. The ﬁrst-level takes those tools
hat help to examine words, to make consultation appoint-
ents, to make co-occurrence grids, and to code a table
f primary documents. These tools have allowed a descrip-
ive and interpretative analysis of texts. On a second level,
t has made a relational analysis based on the construction
f a “semantic networks code” and “weak network”, which
nvolved the establishment of useful semantic links for a com-
rehensive analysis of competency factors that contribute to
ntrepreneurship of women.From this perspective, this special consists of 9 articles,
f which the ﬁrst eight articles are from the research team
reviously described.There are articles about the competence factor as an engine
of ventures, and about the role of cultural factors and gen-
der role in female entrepreneurship. You can also ﬁnd a
reﬂection about the construction of gender differences in the
discourse of entrepreneurship, with another one in psychobi-
ological, cultural and familial aspects of entrepreneurship. On
the other hand, we can read about some explanatory fac-
tors of female entrepreneurship, contrasting some limiting
ones.
We have performed an analysis of the competence and
social dimension of female entrepreneurship from Knowledge
perspective, followed by another one on some abilities and
skills that explain the differences in women entrepreneurship,
and another about the moderating elements of entrepreneur-
ship. Finally, in this ﬁrst part, we ﬁnd a prospective analysis of
those elements that contribute to boost female entrepreneur-
ship.
As an added value, we  include articles that complement
this point of view: a study of female entrepreneurship in a
forced displacement situation, studied in a case of zone in
Bogota.
I hope you enjoy this special issue and that it becomes a
key initial point in female entrepreneurship research.
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